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By Matthew Caruso

If you happen to be friends with Kerel Cooper '98, chances are that you know precisely what
he is doing at this very moment. A regular user of social media platforms like Twitter, Facebook,
LinkedIn and FourSquare, Cooper maintains a constant online presence, allowing the ourside
world to take a glimpse into his daily life. Whereas most of us utilize social media o stay in touch
with family ot friends, Cooper recognizes the importance of these technologies as critical to his
career — he is constantly experimenting with them to better serve his clientele.

As director of advertising operations for Advance Internet, Cooper is deeply involved in a mul-
titude of projects, new product launches and advertising campaign management. His work extends
to popular websites like wiww.nj.com. With new technologies emerging all the time that represent
the future of advertising, Cooper works diligently to ensure that he can help others take advantage
of every opportunity available.

“Social media is the best way to keep vour ear to the street and know what people are talking
about,” said Cooper. “Tt is critical to be on the cutting edge, especially as companies wy to figure
out the best use of their advertising budgerts and resources.”

Cooper always sought to take advantage of every opportunity, a trait that served him well asa
college student. While at Kean, he was involved in: all aspects of univessity life as a student Jeader.
He served as the assistant treasurer of che Student Organization and as a resident assistant with
the Office of Residence Life. He credits his afma mater with preparing him to excel in today’s di-
verse economy. “Kean enabled me to meet people from all walks of life, and that experience pre-
pared me to work with many culeures - which is the way of the business world roday.”

Cooper’s face lights up when he ralks aboutr Kean memories. “I met my future wife (Marisa
Goolsatran ‘97) and best friends at Kean University. Many of my in-laws are Kean graduates. Every-
where [ turn, ! am reminded of Kean University, and every reminder is a positive one.”

A fewyears ago, Cooper fused two passions - social media and baseball - and creazed www.on-
theblack.com, a video blog that covers his beloved New York Mets. After the team suffered two
heartbreaking collapses in 2007 and 2008, Cooper realized he "had alot to say and needed a vehicle
in which to express it” Recognizing that there weren't any Mets video bloggess, he suddenly real-
ized his niche.

Through persistence and dedication, wunv.ontheblack.com has become a popular destination
for thousands of Mets fans nationwide. It has even caught the eye of the New York Mets organi-
zation, who invited Cooper to attend games, interview players and participate in press events.

Cooper explained the appeal of working on his blog: "Everyone needs a way to unwind after
work. It just so happens that 1 like talking about the Mets. Marisa has a culinary degree and loves
to cook and I talk about baseball” Cooper reflects on that for a moment, lets out a big smile and
admitred, “T guess thar’s a win-win situation for me, isn’t it?”
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